Journal Health of Indonesian
» 5y Volume 3, Number 01, January 2025 (No 1-16)
/‘ DOl 10.
E.SSN 2987-0313 (Online)

Coffee Culture's Role In Community Resilience: A Case Study Of
Buraidah Speciality Coffee

Kurniawan Arif Maspul
University of the People Pasadena CA

Article Info ABSTRACT

Corresponding Author This research investigates the socio-cultural and psychological
Kurniawan Arif Maspul dimensions of coffee culture in Buraidah, Al Qassim, revealing its pivotal
E-mail: role as both a stimulant and a facilitator of social interaction. The
kurniawanarifmaspul@my.uopeo implications of this study extend beyond local contexts, suggesting that
ple.edu coffee culture can stimulate sustainable economic practices while

reinforcing community ties. On the other hand, framing coffee as a
catalyst for social integration and cultural identity, the research highlights
its potential to enhance resilience in communities facing contemporary
challenges. Ultimately, this exploration asserts coffee culture’s profound
global impact, encouraging recognition of its role in enhancing individual
wellness, strengthening social bonds, and promoting economic vitality.
Understanding and nurturing coffee culture emerges as a vital pathway
toward enriched social interaction and a collective sense of purpose in an
increasingly complex world.

Keywords: Cognitive Emotional Benefits, Community Social Cohesion,
Cultural and Economic Implications, Coffee Culture.

This is an open access article under theCC BY-NClicense

INTRODUCTION

Buraidah, Al Qassim one of the signicant trading route in Saudi Arabia, coffee culture
is more than a tradition—it is a dynamic social force shaping the psychological, cultural, and
communal fabric of daily life. Coffee has evolved from a mere beverage into a ritual that
offers both mental clarity and social bonding, creating an integral role in both personal
routines and collective experiences. In a world increasingly marked by rapid change and
urbanisation, coffeehouses have become critical "third places," where individuals from all
walks of life can gather, find comfort, and build meaningful connections (Maspul, 2022;
Mehta & Bosson, 2010). This transformation of coffee culture into a powerful social tool is at
the core of this research, which seeks to unpack its role as a shared experience that bridges
individual needs and communal vitality.

The significance of this study lies in its exploration of coffee as more than a personal
stimulant; it is a social catalyst that supports emotional resilience, facilitates informal
networking, and fosters community connectivity. This study illustrates how coffee culture's
dual purpose resonates powerfully with human demands for stability, connection, and social
engagement (Kuenkel, 2016; Verma, 2013). As modern society faces growing pressures,
the act of gathering over coffee offers a way to slow down, engage in dialogue, and
reinforce a sense of belonging. These gatherings have become vital for social cohesion,
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positioning coffeehouses as sanctuaries that encourage inclusivity and bridge cultural and
socioeconomic divides.

Moreover, coffee culture reflects broader global movements toward sustainability,
ethical consumption, and social responsibility. As people increasingly prioritize quality,
traceability, and sustainability, coffee becomes a vehicle for promoting conscientious
choices and global awareness (Barbosa, 2019; Bartley et al,. 2015). Therefore, this study
not only highlights how coffee culture contributes to local well-being but also positions it
within the global discourse on ethical practices, suggesting that even small, everyday rituals
can influence a global shift toward responsible consumption and community resilience.

In reframing coffee culture as a vital element of social and psychological well-being,
this study advocates for a deeper understanding of its role in fostering mental clarity,
communal bonds, and sustainable practices. Moreover, by investigating how coffee shops
serve as foundations of community health and inclusivity, this study portrays coffee as a
potent cultural artifact that preserves both individual and social resilience in an increasingly
fragmented world.

METHODS

This research presents an incisive exploration into the socio-cultural and psychological
dimensions of coffee culture within Buraidah, Al Qassim, using a multi-methodological
framework that draws from data gathered across 30 coffee shops with 50 participants.
Combining quantitative surveys and semi-structured interviews, it captures the diverse
consumption patterns and motivations tied to coffee, illustrating how it functions not only as
a personal stimulant but also as a powerful social instrument. Surveys systematically
quantify consumption habits, while interviews provide nuanced insights into coffee’s
ritualistic and communal roles, highlighting its influence on daily routines, social bonding,
and cognitive enhancement. This dual approach yields a layered understanding that moves
beyond simple consumption metrics, framing coffee within the broader scope of its social
and psychological implications.

Analysis reveals recurring themes of coffee’s impact on mental clarity, its role as a
social lubricant in informal networking, and its function as a comforting ritual amidst daily
stresses. Using thematic coding and statistical techniques, the study demonstrates coffee's
capacity to foster cultural identity, emotional well-being, and community integration,
positioning coffee shops as vital hubs for social cohesion and collective engagement.
Therefore, these findings underscore coffee culture’s essential role in reinforcing community
ties and personal wellness, with significant implications for public policy aimed at creating
vibrant, community-centric spaces—a goal resonant with the socio-cultural and economic
aspirations of Saudi Vision 2030 (Maspul et a/, 2024).

RESULTS AND DISCUSSION

The Evolution of Coffee Culture: From First to Fourth Wave — A Multi-Sectoral Analysis

The progression of coffee culture from the first to the fourth wave reflects a complex
journey of technological advancements, shifts in consumer attitudes, and increasing
recognition of coffee's cultural, environmental, and socio-economic significance (Bowie,
2021; Gordon, 2014). This transformation is not only rooted in taste but also in the ways
coffee consumption intersects with ethical production, scientific innovation, sustainability,
and community engagement.
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This article provides an advanced examination of each wave, drawing on theories in
consumer culture, sustainability, socio-economics, and technology to analyze how coffee’s
role has evolved within society. Moreover, Breaking down this progression helps us
understand the multi-dimensional role coffee plays in contemporary life, shaped by the
intersection of technological innovations, changing consumer expectations, and an
expanding awareness of coffee's impact on the world.

First Wave: Commaodification and Mass Production

The first wave of coffee culture, spanning from the late 19th to mid-20th century,
marked the industrialization and commodification of coffee (Cinotto, 2015; Fischer, 2021).
During this era, coffee became a staple commodity, driven by advances in production and
distribution technologies that allowed for rapid expansion and affordability.

Mass Production and Industrialization

The commodification of coffee was facilitated by industrialization, particularly the
development of roasting and packaging technologies that enabled large-scale production
(Renard, 1999). The growth of instant coffee, pioneered by companies like Folgers and
Maxwell House, made coffee accessible across socioeconomic classes, transforming it into a
ubiquitous household item (DeRosa, 2017). This shift reflects modernization theory, which
argues that industrialization democratizes consumption by making goods broadly available
to the public (Inglehart, 2020).

Impact on Consumer Experience

While the first wave brought coffee to the masses, it reduced the quality and depth of
the coffee-drinking experience. With the focus on mass consumption, the intricate flavors
and artisanal qualities of coffee were sacrificed for efficiency and convenience. This wave
aligns with Marxist perspectives on commodification, suggesting that mass production can
strip goods of their intrinsic values, distancing consumers from the unique characteristics of
the products they consume (Marx, 2023). Thus, first-wave coffee culture, though
transformative in reach, arguably alienated consumers from the rich historical and cultural
significance of coffee.

Second Wave: The Rise of Specialty Coffee and Experiential Consumption

The second wave emerged in the 1960s, led by brands like Starbucks and Peet’s
Coffee, which introduced consumers to specialty coffee and reimagined coffeehouses as
social spaces. This wave shifted coffee from a purely utilitarian commodity to a beverage
associated with flavor, quality, and experience, emphasizing its cultural significance in
Western societies.

Specialty Coffee and Consumer Culture Theory

Second-wave coffee culture introduced a broader vocabulary for coffee, emphasizing
the origin, brewing methods, and flavor notes of coffee beans. This aligns with consumer
culture theory (CCT), which emphasizes how consumer experiences and identities shape
the social meanings of goods (Arnould & Thompson, 2005). Specialty coffee enabled
consumers to express personal preferences and lifestyle choices, enhancing coffee’s value
as an experiential product rather than merely a stimulant.

Coffeehouses as "Third Places" and Social Hubs

Starbucks popularized the coffeehouse as a “third place,” a concept coined by
sociologist Ray Oldenburg (1999), referring to social spaces outside of home and work
where community interaction occurs. Second-wave coffeehouses fostered a new public
sphere, particularly in urban settings, where people could socialize, work, and relax. This
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cultural recontextualization reflects Putnam’s (2000) theory of social capital, emphasizing
the role of shared spaces in fostering community bonds and enhancing social cohesion. As a
result, second-wave coffeehouses became significant urban anchors, integrating coffee
culture with social interaction.
Third Wave: Artisanal Craft and Ethical Sourcing

The third wave began in the early 2000s, emphasizing artisanal, high-quality coffee,
direct trade, and sustainable sourcing. This wave reflects an ethical turn in consumer
behavior, aligning coffee with environmental awareness and fair trade values.
Ethical Sourcing and Direct Trade

Third-wave coffee prioritizes direct relationships between roasters and coffee farmers,
enhancing transparency and ensuring fair compensation for producers. This aligns with self-
determination theory, which suggests that values like fairness and authenticity guide
consumption decisions (Deci & Ryan, 2012). Third-wave coffee culture appeals to
customers' desire for social justice by encouraging direct trade and emphasizing coffee's
role in supporting fair labor practices and environmental sustainability. The concept of
“good, clean, and fair” from the Slow Food movement also resonates with this wave,
promoting sustainable and responsible consumption (Pietrykowski, 2004).
The Barista as Artisan

In third-wave coffee, baristas are considered skilled artisans rather than mere servers.
Baristas carefully select brewing methods to bring out specific flavors in coffee beans,
showcasing coffee’s terroir and the unique attributes imparted by its growing environment.
This movement parallels Sennett's (2008) theory of craftsmanship, which values
knowledge, skill, and creativity in production. By emphasizing manual brewing methods,
such as pour-overs and siphons, the third wave reintroduced craftsmanship into coffee
culture, encouraging consumers to appreciate the nuanced sensory experiences coffee can
provide.
Fourth Wave: Scientific Innovation and Sustainable Systems

The fourth wave, emerging in the 2010s, emphasizes scientific rigor, sustainability,
and inclusivity, integrating advanced brewing technology and a systems-thinking approach
to address environmental, economic, and social concerns.
Precision Brewing and Scientific Exploration

Fourth-wave coffee relies on scientific methods to optimize brewing techniques, such
as precision temperature control and fermentation processes, to extract the best qualities of
each coffee bean. This approach reflects actor-network theory (ANT), which posits that
both human and non-human factors—such as technology, equipment, and environmental
conditions—shape social phenomena (Latour, 2007). Innovations like data-driven roasting
software and precision espresso machines underscore the symbiotic relationship between
technology and craft in fourth-wave coffee, enhancing both quality and consistency in
brewing.
Sustainability and Intersectional Inclusion

Fourth-wave coffee is also marked by a commitment to environmental and social
sustainability, emphasizing regenerative agriculture, carbon neutrality, and ethical labor
practices. This aligns with intersectionality theory (Collins & Bilge, 2016), recognizing how
issues of race, gender, and socioeconomic status intersect within global coffee production.
For example, initiatives supporting female coffee farmers address gender equity in coffee-
growing communities, while regenerative farming practices contribute to environmental
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sustainability. This systems-thinking approach, rooted in ecological economics, recognizes
that coffee production is part of an interconnected ecosystem where economic, social, and
environmental factors are inextricably linked (Daly & Farley, 2011).
Coffee as a Cultural, Economic, and Environmental Nexus
The evolution of coffee culture reflects deeper social, economic, and technological
shifts, demonstrating how coffee has transformed from a utilitarian commodity to a nuanced
product rich in cultural significance. Each wave of coffee culture—commodification,
specialty, artisanal, and scientific—has added layers of meaning and ethical consideration,
shaping how coffee is perceived and consumed in society. Fourth-wave coffee, with its
focus on science and sustainability, epitomizes a culture that values both individual pleasure
and collective responsibility, embodying the growing trend of “conscientious consumption.”
As coffee culture continues to evolve, its trajectory will likely be shaped by emerging
challenges in climate change, ethical labor, and technological advancements. Understanding
this progression provides insight into coffee’s role in contemporary society, reflecting
ongoing shifts toward quality, sustainability, and social equity. The coffee culture waves,
therefore, are more than just phases of market development; they illustrate a broader
cultural dialogue on how society values quality, authenticity, and responsibility in
consumption.
Coffee Culture's Impact on Mind and Community
Meanwhile, coffee culture has evolved into a global phenomenon that interweaves
elements of mental well-being, social connection, and cultural identity. This intersectionality
reflects the ways that coffee consumption extends far beyond its physiological effects on
the brain, deeply affecting individuals and communities. By examining coffee culture from
psychological, social, and economic perspectives, we can understand its unique role in
fostering mental health, enhancing social connection, and contributing to community vitality.
Through a synthesis of relevant theories, recent research, and practical applications, this
article explores how coffee culture supports both individual and collective well-being.
Psychological Dimensions of Coffee: Enhancing Mood and Reducing Stress
1. The Biochemical Influence on Mood and Cognition
The psychological benefits of coffee are often associated with its caffeine content, a
potent central nervous system stimulant. Caffeine works by blocking adenosine
receptors, which mitigates feelings of drowsiness and increases alertness (Nehlig,
2010). Additionally, caffeine promotes dopamine release, which enhances mood,
pleasure, and motivation (Nehlig, 2016). Studies suggest that moderate coffee
consumption is linked to reduced depressive symptoms, particularly among women, and
may serve as a protective factor against mental health disorders (Lucas et a/, 2011).
This aligns with cognitive-enhancement theories, which posit that stimulants like
caffeine contribute to sustained attention and improved executive functioning, crucial for
coping with daily stressors (Smith, 2002).
2. Routine and Psychological Stability
Coffee’s integration into daily routines also holds psychological significance. According
to habit theory, repetitive behaviors contribute to mental stability, offering predictability
and control over daily life (Wood & Neal, 2007). This morning ritual provides individuals
with a sense of grounding and consistency, which can alleviate anxiety and contribute to
positive mental states. In therapeutic terms, routines that incorporate pleasurable
elements, like the sensory enjoyment of coffee, reinforce positive emotional experiences
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and encourage regular practice, which can enhance overall well-being (Kerzner, 2021).
Coffee as a ritualistic behavior thus embodies both physical and emotional stability,
acting as a source of psychological resilience.

Social Dimensions: Coffee as a Facilitator of Social Cohesion and Community

Coffee culture has traditionally served as a social connector, fostering community and

belonging. This role of coffee culture extends from the intimate bonds formed over coffee

gatherings to the larger societal networks within coffeehouses, which serve as “third

places” essential for social cohesion (Oldenburg, 1999).

1. Coffeehouses as Third Places and Community Spaces
As mentioned earlier, Oldenburg’s (1999) theory of “third places”—environments
outside of home (first place) and work (second place) where people can socialize—
illustrates how coffeehouses promote mental well-being. Third places are accessible,
informal, and inclusive, providing opportunities for diverse interactions. Coffeehouses
foster social cohesion by offering spaces where individuals can connect informally,
reducing social isolation and fostering a sense of belonging (Putnam, 2000). This social
aspect is crucial, as feelings of connectedness are linked to improved mental health
outcomes, such as reduced loneliness and stress (Holt-Lunstad et a/, 2010).

2. Intersectionality and Inclusivity in Coffee Spaces
An intersectional analysis of coffee culture highlights how coffeehouses serve as
inclusive social environments, accessible to individuals across socioeconomic, cultural,
and generational divides (Crenshaw, 2013). Coffeehouses provide a space for people
from different backgrounds to gather, fostering social equity and reinforcing community
ties. In culturally diverse societies, coffeehouses act as spaces for intercultural dialogue
and understanding, helping to bridge social gaps. By accommodating various social
identities, coffeehouses contribute to a more inclusive form of community interaction,
which is essential for collective mental well-being (Collins, 2015).

Cultural and Economic Dimensions: Coffee Culture as a Symbol of ldentity and Resilience

1. Cultural Identity and Collective Well-being
Coffee culture has historical and cultural significance in many societies, such as the
Ethiopian coffee ceremony, which symbolizes community unity, hospitality, and respect
(Hattox, 2014). These rituals emphasize the role of coffee as more than a beverage—it is
a cultural artifact that reflects shared values and strengthens collective identity. Cultural
psychologist Geert Hofstede’s (1980) framework on cultural dimensions suggests that
such communal practices foster cultural cohesion and enhance collective well-being by
promoting group identity and social norms. This shared experience contributes to a
sense of belonging and cultural pride, which is essential for psychological resilience in
multicultural societies.

2. Economic Resilience and the Role of Coffeehouses in Community Development
Beyond psychological and social benefits, coffeehouses play a role in economic well-
being by supporting local economies. Coffee shops often serve as small business
anchors in communities, stimulating economic activity and providing employment
opportunities (Putnam, 2000). Research in community psychology emphasizes that
economically stable communities contribute to residents' mental well-being by fostering
pride and collective identity (Kelly, 2006). Additionally, by supporting fair-trade coffee
and ethically sourced products, coffee consumers contribute to the economic resilience
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of global coffee farmers, reinforcing the interconnected nature of coffee culture on both
local and global scales (Raynolds, 2004).

The Importance of Coffee Culture for Mental Health and Well-being

1. Social Support and Coping Mechanisms
The social aspect of coffee culture aligns with social support theory, which posits that
strong social networks provide essential resources for coping with life stressors (Cohen
& Wills, 1985). Coffeehouses provide a social support structure, offering informal yet
valuable support that can buffer against mental health issues like anxiety and
depression. For instance, casual interactions between patrons and baristas often foster a
sense of familiarity and support, creating a welcoming environment that enhances
individual resilience (Spence & Piqueras-Fiszman, 2014).

2. Enhancing Focus and Productivity in “Third Places”
For many, coffeehouses serve as “third places” that support mental focus and
productivity outside the traditional workplace. The informal ambiance of coffeehouses
allows people to concentrate without the pressures of office or home settings,
contributing to enhanced productivity and mental clarity. The presence of background
noise, often referred to as “white noise,” has also been shown to facilitate cognitive
tasks, supporting creativity and problem-solving abilities (Mehta et a/, 2012). This form
of environmental enrichment in coffeehouses creates a unique intersection where
mental relaxation coexists with productivity, further underscoring coffee’s role in
promoting well-being.

Coffee Culture as a Holistic Promoter of Well-being

Meanwhile, coffee culture intersects with mental health, social cohesion, and
economic resilience to support a multifaceted framework for well-being. Through its
ritualistic, social, cultural, and economic dimensions, coffee culture provides both personal
and collective benefits. As a psychological anchor, coffee enhances mood and offers mental
stability. Socially, coffeehouses provide third places that promote inclusivity and social
bonding. Culturally, coffee rituals reinforce identity and collective pride, while economically,
coffeehouses support community vitality and global trade fairness.

Furthermore, understanding coffee culture’s impact on well-being allows us to
appreciate its role not only as a personal preference but as a culturally significant practice
that contributes to broader social and economic health. By recognizing and fostering these
values, coffee culture can continue to be a powerful source of support for mental health,
social connection, and economic sustainability in a rapidly globalizing world.

Coffee Culture and Well-being in Buraidah

The culture surrounding coffee consumption transcends its functional role as a
caffeinated beverage, embedding itself deeply within social, psychological, and cultural
practices. In Buraidah, Al Qassim, Saudi Arabia, coffee serves as both an everyday staple
and a social cornerstone, significantly impacting mental well-being, social connectedness,
and even community development (Maspul, 2022). Through interviews with stakeholders in
Buraidah’s coffee value chain—including café owners, baristas, and patrons—this article
explores the multifaceted role of coffee culture in individual and community life. We
consider theories of habit formation, social identity, and cultural sociology to understand
how coffee influences well-being, mental health, and social connectedness in Buraidah.

1. Coffee as a Ritual and its Psychological Anchors: Habit, Comfort, and Routine
Psychological Theories of Habit Formation and Ritual
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One of the key psychological functions of coffee consumption in Buraidah is its role as a
daily ritual—a practice embedded in habit formation and behavioral reinforcement.
According to the Habit Loop model (Duhigg, 2012), habits are formed when specific
cues trigger routines, which then offer a reward. Coffee drinkers in Buraidah often
describe their morning or evening coffee as essential for focus, calm, or comfort,
reinforcing a psychological association between coffee and positive mental states. As
coffee consumption becomes habitual, it develops a routine that individuals rely upon for
daily stability, mood enhancement, and an emotional reset during stressful moments
(Wood & Neal, 2007).
For café workers, such as baristas and managers, coffee rituals often intersect with their
professional roles, shaping not only personal routines but also their workplace
interactions and self-identity. This aligns with Self-Determination Theory, which
suggests that when individuals engage in activities that fulfill their intrinsic needs (such
as competence and relatedness), they experience greater satisfaction and motivation
(Deci & Ryan, 2000). Thus, for both patrons and professionals, coffee rituals can fulfill
psychological needs by fostering both structure and a sense of control over one’s day,
enhancing resilience and focus.
The Role of Routine in Emotional Regulation and Well-being
The routine of coffee consumption also provides emotional grounding. From a
psychological perspective, routine-based rituals like coffee drinking can function as
“emotional anchors,” offering a predictable pleasure that punctuates daily life. Emotional
regulation theory posits that routines help individuals manage stress by providing stable
and comforting experiences that counterbalance the unpredictability of daily life (Gross,
2002). Studies have also demonstrated that regular participation in small routines can
foster emotional resilience, helping individuals cope with larger stresses (Diener et al,
2018). In Buraidah, coffee’s role as an emotional stabilizer, particularly in the face of
demanding work schedules or personal challenges, is thus essential to individual mental
health.

2. Coffee as a Social Catalyst: Social Capital, Belonging, and Community Identity
Social Identity Theory and Belonging
Coffee’s role in social connectedness is profound in Buraidah, where coffee shops are
not only places for consumption but also social spaces that foster belonging and
communal identity. Social Identity Theory (Tajfel, 1979) posits that individuals derive
part of their identity from the social groups to which they belong. In Buraidah, the coffee
shop culture serves as a hub where individuals align their personal identity with a
broader social group, creating a shared identity that fosters belonging. Patrons, baristas,
and café managers share a collective experience in these spaces, contributing to a social
fabric that strengthens community ties. This “third place” phenomenon (Oldenburg,
1999) emphasizes the importance of informal social gathering spots, like coffee shops,
as essential to community well-being and individual happiness.
Social Capital Theory and Network Building
Coffeehouses in Buraidah facilitate social interactions, providing a setting for both
planned gatherings and spontaneous encounters that enhance social capital. According
to Social Capital Theory, social interactions within community settings create a “network
of connections” that supports mutual trust and cooperation, contributing to collective
social resilience (Putnam, 2000). This has been observed in Buraidah’s coffeehouses,
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which host cultural events such as book clubs and discussions that foster connections
among patrons. Through these shared experiences, individuals form social bonds that
help create a sense of community, further enhanced by cultural events encouraged by
Saudi Vision 2030 initiatives. These interactions are crucial to developing both bonding
and bridging social capital, which are associated with greater life satisfaction and mental
well-being (Lin, 2002).
Coffee Culture and the Dynamics of Social Cohesion
Historically, coffeehouses have served as “social centers” across various cultures. For
example, Ottoman coffeehouses provided gathering spaces for intellectual and social
discussions, similar to the salons of Enlightenment Europe (Karababa & Ger, 2011). In
Buraidah, coffeehouses echo this tradition by fostering intellectual exchange and
community dialogues that enhance social cohesion. Such spaces enable individuals to
engage in meaningful conversations that contribute to collective mental well-being by
reinforcing community bonds and encouraging open discourse.

3. Coffee’s Cognitive and Emotional Impact: Productivity and Mental Health
The Cognitive Stimulant Effect of Coffee
Coffee’s stimulant properties are widely recognized for enhancing cognitive function,
alertness, and productivity. Research on caffeine as a central nervous system stimulant
shows that moderate coffee consumption can improve mental focus and information
processing, key benefits noted by café employees and patrons in Buraidah (Rogers &
Smith, 2011). The physiological effects of caffeine stimulate the brain’s dopamine and
adenosine receptors, promoting wakefulness and a positive affective state that
enhances mood (Nehlig, 2010). This aligns with the Yerkes-Dodson law, which suggests
that moderate arousal levels—such as those provided by caffeine—can optimize
performance on cognitive tasks, contributing to productivity without overstimulation
(Yerkes & Dodson, 1908).
For employees, coffee acts as both a productivity booster and a mental refuge during
breaks, creating an opportunity to decompress and reset. This practice mirrors the use of
micro-breaks in workplace psychology, which are known to improve mood and replenish
cognitive resources, ultimately contributing to long-term job satisfaction and mental
health (Trougakos et a/, 2008). Therefore, coffee consumption plays an integral role in
supporting both individual performance and overall mental resilience among Buraidah’s
coffee workers and patrons alike.
The Social-Cognitive Benefits of Third Spaces
Beyond the physiological effects, coffeehouses as “third spaces” also support cognitive
well-being by providing an environment conducive to relaxation and mental
engagement. These informal settings allow individuals to decompress from work or
home stressors, functioning as a “cognitive buffer” against daily challenges. Research in
environmental psychology highlights the importance of these restorative spaces, which
help individuals mentally recover by offering a balanced social atmosphere where they
can relax or focus as needed (Kaplan & Kaplan, 1989). This effect has been observed in
Buraidah, where coffee shops serve as semi-structured environments that facilitate both
productive work and social interactions, supporting patrons' mental health through
flexible engagement.

4. Coffeehouses as Cultural and Community Hubs: Cultural Sociology and Collective Identi-

ty
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Cultural Sociology and Community Development
In Buraidah, coffeehouses play a unique role in supporting cultural expression and
community cohesion, hosting events that range from art exhibits to discussion panels.
This aligns with cultural sociology theories that view public spaces as “symbolic sites”
where individuals participate in shared cultural rituals that reinforce group identity
(Alexander et al, 2010). By offering a space for community-driven cultural events,
Buraidah’s coffeehouses support Saudi Vision 2030’s goal of fostering cultural vibrancy
and engagement through diverse initiatives. These spaces foster a sense of “collective
effervescence,” a term coined by sociologist Emile Durkheim (1973) to describe the
heightened social energy experienced during shared events. This phenomenon enriches
individuals' mental and emotional well-being by allowing them to experience unity and
shared purpose with their community.
Intellectual and Cultural Exchange in Coffeehouses
The role of coffeehouses as venues for intellectual and cultural exchange is also
historically significant. Coffeehouses in the Ottoman Empire, for instance, were regarded
as “schools of the wise” where patrons exchanged ideas on politics, art, and philosophy
(Hattox, 2014). Similarly, Buraidah’s coffeehouses encourage intellectual dialogue and
creative expression by hosting cultural events that appeal to various interests and
demographics. This collective engagement supports mental well-being by providing
individuals with opportunities for self-expression, cultural appreciation, and intellectual
stimulation—all essential components of a healthy, well-rounded life (Maslow, 1943).
Meanwhile, comprehensive exploration based on the responses from 50 participants

across 30 coffee shops in Buraidah, Al Qassim, Saudi Arabia. This analysis delves into their
daily coffee consumption habits, the broader cultural and communal role of coffee, as well
as its psychological and social impacts on well-being, productivity, and connectedness.

1. Role of Coffee in Daily Life and Consumption Patterns

Response Percentage of Description of Responses Discussion Points
Cluster Respondents
Coffeeasa 70% Many respondents view The caffeine kick helps improve
Work coffee as essential to en- focus and work productivity,
Booster hancing concentration, en-  positioning coffee as a mental
ergy, and mental clarity, stimulant that enhances day-
particularly in the morning  to-day performance. Coffee
and before tackling im- shops provide supportive envi-
portant tasks. ronments for focused work as
well.
Coffeeasa 55% A significant portion drink  This use of coffee reflects its
Relaxation coffee in the afternoon or value in fostering relaxation,
Tool evening to unwind aftera  reducing stress, and contrib-
long day, often describing  uting positively to personal
it as a break from their well-being. Coffee thus be-
routine. comes a source of comfort and
rest in daily life.
Social Ac- 50% Half of the respondents Coffee serves as a social lubri-
tivity enjoy coffee as a social cant, facilitating connections

Through

activity with friends, fami-

and interactions in a relaxed

10
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Response Percentage of Description of Responses Discussion Points

Cluster Respondents

Coffee ly, or colleagues, describ- setting, where conversations
ing it as an informal, bond- flow naturally. Coffee gather-
ing experience. ings create a sense of unity

and collective experience.
Coffeeasa 45% A portion of respondents Coffee routines help instill a
Daily Ritual indicated that coffeeis an  sense of stability and predicta-

irreplaceable part of their
morning routine, essential

to starting the day on the

right foot.

bility, which can improve emo-
tional balance and set a posi-
tive tone for the day. Coffee is
also celebrated as a comfort-
ing, grounding ritual.

2. Role of Coffee Shops as Venues for Events and Community Activities

Response Clus-

Percentage of Description of Respons-

Discussion Points

ter Respondents es

Coffee Shops 60% Coffee shops are popular The atmosphere in coffee

as Work and among respondents for shops fosters concentration

Study Spaces working or studying, of-  and creativity, serving as re-
fering a blend of com- mote workspaces for stu-
fortable ambiance, Wi- dents, freelancers, and pro-
Fi, and focused settings  fessionals. This trend sup-
ideal for productivity. ports the growing culture of

remote and flexible work.

Coffee Shops 40% Many coffee shops host  The use of coffee shops as

as Community events like book clubs, community event spaces

Hubs for Liter- poetry readings, and art  promotes intellectual en-

ary and Arts showcases, aligning with gagement and cultural appre-

Events government-backed lit- ciation, transforming them
eracy and arts initiatives. into venues for meaningful

social and cultural activities.

Coffee Shops 35% Coffee shops frequently  Coffee shops as informal

as Event and host small gatherings for networking venues highlight

Networking networking and commu- their role in connecting peo-

Venues nity meetings, providing  ple professionally and foster-
a neutral space for pro- ing collaboration, emphasiz-
fessional and social in- ing their importance in the
teractions. local business ecosystem.

Family and 50% Many respondents prefer Coffee shops as gathering

Friend coffee shops as spaces spots for loved ones reinforce

Hangouts to relax with family and their role in supporting family

friends, noting the invit-
ing ambiance as condu-
cive to quality social
time.

and social cohesion, making
them integral to community
and social well-being.
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3. Effects of Coffee on Mental Health, Happiness, and Social Connectedness

Response Percentage of Description of Responses Discussion Points

Cluster Respondents

Coffeeasa 75% Most respondents reported  Caffeine’s influence on mood

Mood En- feeling more positive and and energy plays a significant

hancer energized after drinking role in stress management and
coffee, especially during emotional upliftment, positively
moments of fatigue or low  impacting overall well-being.
motivation.

Coffee for 45% Many respondents use cof- Coffee as a means of relaxa-

Stress Re- fee as a calming ritual, es-  tion supports mental well-

lief pecially when enjoyed ina  being, with the ambiance of
peaceful coffee shop set- coffee shops contributing to a
ting, to decompress after sense of peace and comfort.
demanding days.

Coffee for 60% Respondents frequently The social aspect of coffee en-

Social cited coffee shops as ideal  hances interpersonal bonds,

Bonding venues for informal meet- where casual conversations
ings and interactions that foster a sense of connected-
strengthen personal and ness and belonging, promoting
professional relationships. happiness and social health.

Coffeeasa 30% Some respondents see cof- Coffee’s role as a comfort drink

“Comfort fee as a comforting bever-  provides a mental reprieve,

Drink” age, offering warmth and helping individuals feel more

reassurance amid busy or
stressful routines.

grounded and emotionally
supported, especially in high-
stress environments.

4. Frequency of Coffee Consumption and Primary Motivation for Drinking Coffee

Consumption

Percentage of

Description of Respons-

Discussion Points

Frequency Respondents es
Daily Coffee 55% More than half of the re-  Daily coffee habits underline
Consumption spondents drink coffee coffee’s value as an essential
daily, particularly in the element for productivity and
morning, as a crucial part mental clarity, demonstrating
of their routine. its role in personal energy
management.
3-4 Times Per 30% A significant group Coffee is valued as a flexible
Week drinks coffee a few times treat, savored as part of social
weekly, often as a means gatherings or as a break from
to refresh or to enjoy so-  regular routines, enhancing its
cial time with friends. appeal as a versatile bever-
age.
Less than 3 15% A smaller group drinks Coffee is seen here as a situa-
Times Per coffee infrequently, gen-  tional stimulant, appreciated
Week erally as a pick-me-up for its ability to support ener-
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Consumption Percentage of Description of Respons-  Discussion Points
Frequency Respondents es

during periods of fatigue gy levels when needed,
or when needing an ex-  though not essential in these
tra energy boost. respondents’ daily lives.

Discussion Recommendations Based on Findings

Meanwhile, these findings reveal that coffee and coffee shops in Buraidah contribute
to community well-being and social connectivity in multifaceted ways. This discussion can
delve into:

a. Coffee as a Personal and Professional Booster: Coffee is not only a powerful stimulant
that enhances focus and energy but also an essential productivity tool for many. This
role is particularly evident among students and professionals who use coffee to main-
tain mental clarity and concentration throughout the day.

b. Cultural and Community Role of Coffee Shops: By providing venues for literary and ar-
tistic events, coffee shops in Buraidah support cultural enrichment and intellectual en-
gagement. Government-backed literacy programs find an ideal host in coffee shops,
where art and literature can reach wider audiences. This cultural dimension of coffee
shops adds depth to their role as spaces for personal growth and community en-
gagement.

c. Psychological Benefits and Comfort Factor of Coffee: Coffee’s soothing qualities and
role as a “comfort drink” extend beyond simple caffeine consumption, offering emo-
tional support in the midst of busy routines. Coffee rituals and the ambiance of coffee
shops both contribute to stress relief and relaxation, showing coffee’s ability to posi-
tively affect mental health.

d. Coffee Shops as Social and Professional Hubs: These establishments play a vital role
in creating informal networking spaces where relationships can flourish, bridging so-
cial and professional spheres in a relaxed, inclusive environment. This further solidifies
the coffee shop’s reputation as a space where both business and social ties can thrive.
Moreover, the comprehensive analysis highlights coffee’s unique ability to integrate

into people’s lives, impacting their routines, relationships, and emotional health in positive
ways. These findings reflect the deep-rooted and multifaceted nature of coffee culture in
Buraidah, with potential implications for how coffee shops can continue to support
community well-being and social connectedness.

The Transformative Impact of Coffee Culture on Well-being and Community in Buraidah

Meanwhile, this analysis reveals that coffee culture in Buraidah provides a powerful
framework for enhancing individual mental health, social cohesion, and cultural vitality.
Coffee in Buraidah is not merely a beverage but a cultural artifact, a social anchor, and a
stimulant for productivity and well-being. Through its integration into daily rituals, social
gatherings, and cultural programming, coffee fosters a sense of belonging, stability, and
emotional balance in the lives of Buraidah’s residents.

Furthermore, grounded in psychological and sociological theory, the role of coffee as
an emotional, cognitive, and social stimulant underscores its value beyond physical
consumption, making coffeehouses invaluable contributors to both individual and
community life in Buraidah. This exploration highlights how daily practices rooted in cultural
traditions can significantly impact mental health, social identity, and community well-being,
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suggesting that coffee culture will remain an essential facet of social life and personal
happiness in Buraidah.

CONCLUSION

The coffee culture of Buraidah, Al Qassim, reveals itself as a profound social phenomenon,
shaping lives far beyond the act of drinking coffee. Here, coffeehouses emerge as essential
“third spaces,” where the pulse of community life beats strongest, fostering unity, mental
clarity, and emotional refuge in an era of fast-paced urban transformation. This study
reframes coffee culture as a bridge between personal stability and global values, embedding
ethical choices and sustainable practices into daily routines. As gathering places that invite
open connection and shared experience, coffeehouses do more than serve coffee—they
weave the social fabric, creating inclusive, resilient communities. Future research holds the
potential to deepen these insights by exploring how digital engagement intersects with
physical spaces, reshaping coffeehouse dynamics in the modern age. Comparative studies
across Saudi regions could also uncover unique cultural threads within the wider coffee
culture, providing a fuller picture of how these communal rituals support both individual
well-being and social connectivity. Such exploration can strengthen our understanding of
coffee culture’s role in enhancing resilience and cohesion in an interconnected world,
emphasizing the vital importance of shared, inclusive spaces that nurture both personal and
communal vitality.
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